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ThEMATIc PROfIlE
In recent years, TRU researchers have focused on the nature and consequences of the pro-
duction and consumption of tourism, with a particular emphasis on cultural innovations 
and local development.  Within the core theme Destination Dynamics, the TRU group stud-
ies cultural and relational practices related to tourism, emerging from the intersection of the 
following five key areas: 

Tourism consumption cultures:  
We study tourist behavior, experiences and 
emergent market trends within the larger 
context of everyday life, practices and new 
social-demographic constellations. Special 
focus areas entail, but not limited to: food 
and special interest tourism, camping, 
heritage tourism, popculture tourism, 
mobile tourist experiences and cultural 
encounters. 
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Destination governance and innovation: 
We analyze destination development strate-
gies, intersectoral policies and collabora-
tions within the complex organizational 
ecologies of tourism. In the past years, we 
have explored the potentials of digital desti-
nation governance and smart tourism. 

3
Place-making: 
We explore discursive strategies and 
storytelling practices behind destination 
branding and marketing strategies, and 
their interplay with organic and mediatized 
images. We have conducted research on 
event-based nation branding, umbrella 
place brands and popcultural place-
making. 
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Digital tourism mobilities: 
We examine the digital tourism journey 
and the role of interactive media in tourist 
decisions and experiences. This research 
stream is informed by multi-modal 
research methodologies, including audio-
visual and big data, digital crowdsourcing 
techniques, netnographies, prototyping and 
design interventions.  
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Collaborative Economies and Ecologies: 
We assess disruptive impacts of the sharing 
economy and social entrepreneurship on 
tourism systems to conceptualise value 
creation constellations and regulatory 
responses in post-industrial tourism. 



cOnTEMPORARy TOURISM chAllEngES DEfInE OUR STRATEgy 
Contemporary social, cultural, technological and climatic changes pose grand challenges 
on tourism destinations in the Nordic region as well as in the Global South. To respond 
effectively, researchers must actively engage with tourism practitioners to build smart and 
sustainable tourism futures. There is a huge potential for integrating research from multiple 
disciplines and aligning them with destination development and policies. On this basis 
TRU’s strategy and thematic priorities reflect a dialogue-based research with public and 
private stakeholders in tourism. These areas are explored through a wide range of theoreti-
cal and methodological approaches. Apart from qualitative and case-based methods, we are 
dedicated to developing our methodical craftsmanship, entailing multi-modal (digital and 
audiovisual) research design, engaging methods and design games. 

Vision 

TRU consolidates its leading position with-
in Nordic tourism academia as a practice-
oriented, collaborative research center with 
an expertise in Destination Dynamics, 
Analytics and Solutions.  Besides nurturing 
our relations in Denmark and the Arctic, 
we will develop research projects in emerg-
ing destinations of the Global South.

Mission

TRU engages in real life challenges by con-
ducting transformative research projects in 
close dialogue with tourism organizations, 
policy makers and students. Through re-
search-practitioner synergies TRU is com-
mitted to significantly contribute to the 
shaping of sustainable and smart tourism 
futures. 

STRATEgIc RESEARch gOAlS
TRU is committed to the shaping of sustainable and smart tourism futures. We engage in 
research activities and focusing on the significance of tourism as an agent of socio-cultural 
change. Our multidisciplinary team studies tourism and transnational mobility in its broader 
geopolitical, sociocultural and historical context, within the core theme: Destination Dynam-
ics. 
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Current Projects: 

•	 Innocoast: Innovating Danish Coastal 
•	 Collaborative Economy and Tourism
•	 The Future of Camping
•	 Taste of Place: The Reinvention of Regional Culinary Heritage 

in Place Branding
•	 Food tourism and Regional Development 
•	 Experience Design, Smart Destinations and Cross-Sectorial 

Collaboration
•	 Placemaking and Nation Branding of Greenland
•	 Mining, Tourism and Climate Change in the Arctic
•	 Social Entrepreneurship and Tourism
•	 Bollywood-in-Europe: Popcultural Positionality and Place-

making  


